Product Listing & Content
Guide
UK Video Games
This guide will help you to list your products effectively on Amazon.co.uk and maximise your sales.
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The basics of listing on Amazon
In summary:
•
Provide as much information as possible
•
Use only official product data
•
Don’t include offer-specific information in the product information sections
Remember that the product detail page and all information on it will be used by all sellers. Any information that's specific to your
offers, such as price, quantity, shipping info or condition can be added during the offer listing process. Adding offer-specific
information to a product detail page contravenes the Amazon product listing guidelines and will negatively affect the standing of
your account.
Please note that Amazon can’t give you any legal advice. As a seller you are solely responsible for your offers and must ensure that
all product information is correct and complete and in line with legal requirements. If you are unsure which information needs to
be displayed when listing on Amazon.co.uk or whether your offers are in accordance with the law, please seek independent legal
advice. As far as this document contains references to regulations or legal requirements, Amazon does not assume any liability for
their accuracy and completeness.
Video Games specifics:
The following video games listing requirements above are very important to ensure customers have a good experience buying and
playing video games from the Amazon.co.uk site.
Games
 Sellers are not permitted to list items for pre-order.
 All products should be listed to site using manufacturer EAN/barcode. Do not list a product with a different EAN/Barcode
against an existing listing which does not contain that barcode. Products sourced from different countries have different
barcodes as they feature variable age ratings, content, language and online access for customers – it is important
customers are clear on the product they are getting. Do not over-sticker barcodes to pass them off as a different item.
 Sellers can be permanently suspended from listing on Amazon if they repeatedly divert from Amazon listing guideline.
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Location of barcode on the back of a videogame. This is the barcode to be used when listing video
games.
Consoles & Accessories
 Sellers are not permitted to list items for pre-order.
 All products should be listed to site using manufacturer EAN/barcode. Do not list a product with a different EAN/Barcode
against an existing listing which does not contain that barcode. Products sourced from different countries have different
barcodes as they feature variable age ratings, content, language and online access for customers – it is important
customers are clear on the product they are getting. Do not over-sticker barcodes to pass them off as a different item.
Listings for Consoles and Accessories with a power source must contain information about plug type. Please ensure when
listing a powered product that you are supplying a product with the same plug type, and create a new listing if required.
 Sellers can be permanently suspended from listing on Amazon if they repeatedly divert from Amazon listing guidelines
Amazon constantly monitors listings and will group together listings for similar products to ensure all listings can benefit from
traffic on site. As an example, the following screenshot shows how listings of the same game sourced from EU countries outside of
the UK are gathered together on the same detail page as the main UK game listing, but ensuring customers are clear they will be
getting the UK or EU version.
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A. Detail page content
Our data consistently proves that getting detail pages, bullet points and discoverability right is the single most important thing you
can do to ensure your products' success on Amazon.
Detail page content helps search.
Most customers use search – either within Amazon’s own site or on external
search engines such as Google, Bing and Yahoo! – to find products.
All detail page content feeds into both Amazon’s search and external search
results. Good content and categorisation are therefore crucial to customer
discovery as well as decision-making.

Product descriptions and features have a direct impact on sales
Good detail page content is key to customer purchase decisions.
Would you buy an item that didn’t have an image, a description, or
clearly defined features?
Amazon test. + shows when descriptions & features were added.

Customers care about product detail
An Amazon usability study for Hardlines products found that when
researching products online, customers place most value on product
details – particularly specifications, features, and descriptions. Next were
reviews, followed by price and then alternate images.

Amazon Customer Experience Study
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1. Product title
Good titles help customers identify products. They're shown on the product detail page, in search results (both on Amazon and on
external search engines) and browse pages, in our automated and personalisation features, and many other places.
Do:
Don't:
 Provide a short, descriptive title for the product
 Include too much information. Titles should contain the
that will help customers quickly identify its key
minimum information needed to identify the item. More
features
info makes it hard for customers to scan and identify the
 Keep it under 100 characters
item, and may harm your search results (see section 5)
 Include the brand, series, model number, product
 Use all capitals, as it's hard to read
type, colour and size if applicable
 Use subjective adjectives e.g. "awesome", "great". Keep
 Use title case (capitalise the first letter of each
it factual and descriptive
word – except: the, and, or, for, a, an, in, over,
 Use HTML tags or special characters not on a standard
with)
keyboard (e.g. ®, ©, ™ or other Type 1 High ASCII
 Write numbers as numerals (2 instead of two)
characters)
 If a bundled product, state quantity in brackets
 Include detail specific to your listings, e.g. price, your
(16-pack)
business name or "Free Shipping". Remember that the
 Include the following information, where
detail page, including the title, will be used by all sellers
applicable:
 Do not call out pre-orders
o Brand name
 Do not call out release date or shipping date
o Game edition
o Source country if not the UK
o Colour (consoles and accessories)
o Product type
o Defining characteristics/key features




We recommend that every title should start with
brand, series and model number (where
applicable); the order of the other information is
up to you, but consider whether it will help
customers understand what the item is
Use the Promotion Manager tool to include price
messaging, rather than the product title

Good product titles:
Microsoft Xbox One 500GB Console - Black

Assassin's Creed Syndicate - The Rooks Edition (PS4)

Bad product titles:
Xbox One 500GB Console with FIFA 16 and Xbox One
controller (Black), Halo 5: Guardians (Xbox One) and Official
Xbox One Limited Edition Halo 5: Guardians The Master
Chief Wireless Controller

Sony PlayStation DualShock 4 Controller - Jet Black (PS4)



Factual descriptions of items
Include key features

DISNEY INFINITY 3.0 STARS WARS rise against the empire
Princess Leia and Luke Skywalker CHARACTER WEB CODE
Sony PlayStation 4 1TB with Star Wars Battlefront (CUH1216B)




Too long – hard to pick out key info
Includes model numbers
Capitalised words
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2. Product Description
A clear, concise, factual product description will help customers decide whether the product meets their needs. Product
descriptions are displayed on the product detail page but also feed into Amazon search and external search results.
Do:
 Provide as much factual, descriptive information as
possible
 Keep it clear – avoid marketing-speak
 Describe the product's key features, including size and
colour information and compatibility
 Include the brand name, series and model number, even
if they're already in the product title
 Include model numbers of products your item is
compatible with
 Use sentence case (only capitalise the first word of a
sentence, or proper nouns)
 Use <p> to insert a paragraph break
 Check spelling and grammar
A good product description:
Experience the, precision and comfort of the Xbox One
Wireless Controller. The Impulse Triggers deliver fingertip
vibration feedback, so you can feel every jolt and crash in high
definition. Responsive thumbsticks and an enhanced D-pad
provide greater accuracy. Plug any compatible headset into
the standard 3.5mm stereo headset jack. Works with Xbox
One and Windows 10 PCs and Tablets



Don't:
 Write about anything but the product for sale; this is
your opportunity to tell the customer about the product
so that they can decide whether to buy it
 Include detail specific to your listings, e.g. promotional
or shipping information
 Call out pre-order incentives
 Include subjective or time-sensitive comments e.g.
"great value" or "hot this year"
 Use any HTML other than <p>
 Include any web or email addresses
 Use special characters not on a standard keyboard (e.g.
®, ©, ™ or other Type 1 High ASCII characters)

A bad product description:
Clock FM Radio with iPod/iPhone Dock in Black. Shipped
by HYF Electronics.





Doesn't describe key features
Doesn't include brand name or model number
Includes seller name
In title case (most words start with a capital) – hard to
read

Factual description of item
Describes key features

3. Bullet Points (Key Features)
Short sentences that summarise your product's key features. A customer should be able to understand from these sentences what
your product does, and may then decide to read the product description for more detail. The bullet points are displayed on the
product detail page in the Technical Details section, above the product description, but also feed into Amazon search and external
search results. They help customers evaluate a product, so any non-product-specific information can detract from a customer's
purchase decision.
Do:
 Keep the information factual and descriptive
 Describe the most important features or attributes of
the product
 Include product dimensions where relevant
 Begin each bullet point with a capital letter
 Write numbers as numerals (2 instead of two)
 Spell out measurements such as inches, feet, metres
 Check spelling and grammar

Don't:
 Feel obliged to fill in all 5 fields – 3 good bullet points are
better than 5 weak ones
 Use ending punctuation e.g. full stops or exclamation
marks
 Include subjective or time-sensitive comments e.g. "great
value" or "hot this year"
 List more than 10 compatible models – use the Product
Description instead
 Include detail specific to your listings, e.g. pricing,
promotional or shipping information
 Use HTML tags or special characters not on a standard
keyboard (e.g. ®, ©, ™ or other Type 1 High ASCII)
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Good bullet points:
Game Example:
 Collector’s Edition includes: Legend of the Mammoth
digital content, the Blood Shasti Club & 4
enchancement packs, a collectors box, and exclusive
Steelbook, a phrasebook a soundtrack and Map of
ORDS
 The award-winning Far Cry franchise that stormed the
tropics and the Himalayas now enters the original
fight for humanity's survival with its innovative openworld sandbox gameplay, bringing together massive
beasts, breathtaking environments, and unpredictable
savage encounters.
 Welcome to the Stone Age, a time of extreme danger
and limitless adventure, when giant mammoths and
sabretooth tigers ruled the Earth and humanity is at
the bottom of the food chain.
 As the last survivor of your hunting group, you will
learn to craft a deadly arsenal, fend off fierce
predators, and outsmart enemy tribes to conquer the
land of Oros and become the Apex Predator.
 Key features clearly described
 Content of non-standard edition clearly called out in first
bullet point

Bad bullet points:
 Stand out from the crowd
 Enjoy playing the latest in this series from KOCH
media
 Another essential product and a great deal from HYF
Electronics
 Doesn't describe key features
 Includes subjective information – customers should
decide for themselves whether this will make them stand
out from the crowd
 Includes seller name
Bad bullet points:









ICONIC RALLY CARS
SIX MASSIVE RALLIES WITH OVER 70 STAGES
OFFICIAL FIA WORLD RALLYCROSS CONTENT
UPGRADES, REPAIRS, SETUP AND TUNING
CHALLENGING, UNCOMPROMISING HANDLING
MODEL
TEAM MANAGEMENT
RACENET LEAGUE SUPPORT
DAILY, WEEKLY AND MONTHLY RACENET
CHALLENGES

Console Example:








PlayStation 4 redefines rich and immersive gameplay
with powerful graphics and speed, intelligent
personalisation, deeply integrated social capabilities,
and innovative second-screen features
Engage in endless personal challenges between you
and your community, and share your epic moments
for the world to see
PS4 enables the greatest game developers in the
world to unlock their creativity and push the
boundaries of play through a platform that is tuned
specifically to their needs
Contains 500GB Black C Chassis console, 1 controller

 Fully capitalised sentences
 Doesn’t call out what’s included in the item

 Key features clearly described
 Clear description of what’s included in the box
Toys to Life/Accessories Example:




Ryu is one of the most famous characters in the
fighting game genre, hailing from the iconic Street
Fighter series. As a wandering warrior who trains
rigorously in order to become a true martial artist, he
travels the globe to test his skills and mettle against
the best fighters in the world
amiibo are a series of character toys that interact with
games on the Nintendo Wii U and 3DS
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When an amiibo is placed on the GamePad, a New
3DS console or the NFC Reader, that character will be
brought into the game
As you play, your figure's data will also be updated, so
keep playing to make your amiibo unique

 Key features and functions clearly described
 Compatibility clearly explained

4. Images
Good product images directly increase sales. This is your opportunity to show your product to your customer, so quality matters.
Images are shown on the product detail page, in search results (both on Amazon and on external search engines) and browse
pages, in our automated and personalisation features, and many other places.
Do:
 Choose images that clearly and accurately
represent the product
 Show the main product image against a white
background
 The main image should show the main product
only, not accessories or other items in the box

Don't:
 Include text, logos, watermarks, price tags or other images
 Include a background or border on the main image (it's OK for
other images)
 Show multiple images if the item is a multipack
 Show multiple views of the product in the main image
 Include images of compatible products (e.g. if you're selling a
game don’t picture it with a console)
 Display time sensitive information (e.g. Pre-order incentive
messaging, beta event dates etc)

Images - technical specifications:
 Minimum size 1000 pixels on the longest side but ideally at least 1500 pixels on the longest side (this allows for automatic
zoom)
 Preferred file format: JPEG (.jpg) but TIFF (.tif) and GIF (.gif) files are also acceptable
 sRGB colour mode
 The URL (web address) must be fully-formed and valid (ie. include http://)
 The URL must not start with https: or ftp:. It must not contain any redirects
 There must not be any spaces or non-standard characters in the image URL
Good main images:

Bad main images:
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Clear images of main item only
On white background
Official images used






Text, logos, and inset images are not allowed
Multiple shots of the same product are not allowed
The main image should have a white background
Main images shouldn't show items not included with the
product

5a. Brand and manufacturer (Consoles and Accessories)
This information helps customers to filter and identify products, as well as feeding internal and external search results. Typically
brand information is more useful to customers than manufacturer information, but please provide both.
Brand:
 A unique and identifiable symbol, association, name or
trademark which serves to differentiate competing
products or services
 A name used to distinguish one product from its
competitors; it can apply to a single product, an entire
product line, or even a company
 A name or symbol used to identify a seller's goods or
services, and to differentiate them from those of
competitors

Manufacturer:
 A business engaged in manufacturing a product
Example: Microsoft

Example: Xbox One
 Note: Do not use your seller name for brand or manufacturer, unless the product is on your own private label. In this case
only, you may use the name of your company in both the brand and manufacturer field.
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5b. Studio and Publisher (Games)
This information helps customers to filter and identify products, as well as feeding internal and external search results. Typically
studio information is more useful to customers than publisher information, but please provide both.
Studio:
 The business that developed the game.

Publisher:
 The business that published the game

Example: Blizzard

Example: Activision

6. PEGI Ratings
PEGI is the standard age rating system for video games across almost all of the European Union and is the legally
enforceable system for game classification in the UK since 30 July 2012. One of the following PEGI ratings must be
assigned to games and consoles/accessories bundled with games.
To Be Announced
Ages 3 and over
Ages 7 and over
Ages 12 and over
Ages 16 and over
Ages 18 and over
Only consoles and accessories that are not bundled with video games should have the PEGI rating ‘Not Rated’.
For UK games released pre 30 July 2012 BBFC ratings may have been used. Certain games released after this date may
also receive a BBFC rating in very limited circumstances. If applicable, the following BBFC ratings may be selected:
Universal
Parental Guidance
12
15
18
Games released in countries other than the UK may be classified under different age ratings systems (e.g. ESRB Ratings
for North American editions or CERO ratings for Japanese editions). Do not select PEGI or BBFC ratings when providing
a game which has been rated under another age rating system.

7. Technical Details
These are additional technical pieces of information which the customer needs to know. This information should answer all
questions that customers may have about the technical aspects of the product. For example, connectivity and drive sizes and
types. This is relevant for most consoles and accessories and should be completed wherever possible.
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Do:







Give details of the plug type for consoles
Provide platform compatibility for accessories
Keep it clear
Add as much relevant information as you have
Use sentence case (only capitalise the first word of each
point)
Use ; between words without any spaces

Don't:
 Reiterate product details
 Write in long sentences

If the product has a power plug, please select the type of plug
from the list below:
type_a_2pin_jp
type_e_2pin_fr
type_j_3pin_ch
type_a_2pin_na
type_ef_2pin_eu
type_k_3pin_dk
type_b_3pin_jp
type_f_2pin_de
type_l_3pin_it
type_b_3pin_na
type_g_3pin_uk
type_m_3pin_za
type_c_2pin_eu
type_h_3pin_il
type_n_3pin_br
type_d_3pin_in
type_i_3pin_au

8. Box contents
It is important that customers understand exactly what they will receive when making a purchase. The entire contents of the
product must be clearly presented to the customer.
A good ‘Box Contains’ description:
Box Contains
1 x Xbox One Console with 1TB Solid State Hybrid Drive
1 x Xbox Elite Wireless Controller with set of 4 paddles, 6 thumbsticks, 2 D-pads, and USB cable
1 x Xbox Elite Wireless Controller carrying case
1 x 14-Day Xbox Live Gold Trial
1 x HDMI Cable
1 x Power Supply




Clearly lists each product included in the box
Clearly calls out the quantity of each product in the box
Calls out any date restrictions

B. Product discoverability
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Once you've set your product up, you'll need to help customers find it. They can do this one of two ways: search – either within
Amazon’s own site or on external search engines such as Google and Bing; or browse – navigate through the website. Most
customers use a combination of both search and browse. So that customers can find your product, it's very important to ensure
that your products are optimised for search and correctly categorised in browse, and have the right attributes – product data – to
help customers filter the results.
Products should be easy to find
This means that your product should appear prominently in search and browse results when the customer wants to find a product
like this. Obviously, if your item does not appear when a customer is looking for it, you’re not going to make a sale.
But “easy to find” also means that an item does not show up when the customer does not want it. If search and browse results are
cluttered with unwanted results, whether from you or from other sellers, customers will not be able to find the product they
want. That could be your lost sale, too. If this happens consistently, a customer can become discouraged and stop shopping on
Amazon altogether. That could be many more lost sales (and it's another reason why duplication is bad).
Correct categorisation aids discovery
Products which are correctly categorised in browse, and have detailed product
attributes – which drive browse refinements (the additional filters that you see in
the left column after you either search for a keyword or navigate (browse) through
the Amazon website) – get more glance views than those which don’t.
Miscategorisation can cause real problems for customers and will result in lower
sales for your product.
Please take great care to categorise your items correctly – it really matters.

Source: Amazon test

9. Search terms
These are additional terms that can be added to help customers find your product when they search on Amazon.co.uk. They do
not affect searches on external search engines, e.g. Google. Note that much of the content you provide in the title and brand fields
already counts towards search, so there is no need to add this info again. Search terms can include attributes of the product, and
different ways of describing the product, if relevant.
Do:
 Use if your product title does not already
include the word/phrase, and you think
customers who will be interested in your
product are likely to be searching for that
word/phrase.
 Includes terms which are not already in the
product title but which customers search for
For example:
o Product title: Call of Duty: Black Ops III
(Xbox One)
o Suggested search terms: COD, black
ops 3,
Google Trends and Google Insights can help you to
identify appropriate search terms.

Don't:













Add words already in the product title or brand name – we
will pick these up automatically
Include common misspellings of the product name, or
variants of spacing, punctuation, capitalisation, or
pluralisation (e.g. both 500GB and 500 GB, etc.) – our search
engine is smart enough to figure this stuff out for you
Include subjective terms, e.g. "best", or time-sensitive
statements e.g. on sale, "available now"
Include information that is true of most of the items in the
category (e.g. Game, console, headset, controller)
Include your seller name
Worry about case – our search engine is case-insensitive,
which means it doesn’t matter if the customer searches for
upper case or lower case letters
Include information that misrepresents the product, such as
a competing brand. This type of information is fraudulent
and violates Amazon’s conditions for sellers
List competitor products as search terms
Repeats keywords already in product title (xbox, amiibo,
1TB)
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Includes keywords customers don't typically use when
searching

10. Browse
"Browse" is the term Amazon uses to refer to the "Department" list that you see in the left column when you either search for a
keyword or navigate (browse) through the Amazon website.
You can think of browse nodes as being like a tree, with branches and leaves. Branches allow multiple choices deeper within the
department. The leaves are the end point from which customers can't make any more selections. For example:

Pc & Video Games branch

Xbox One branch

Games branch

Sports genre Leaf

The more specific the node you choose, the more easily customers will be able to find your product by filtering. NB. Products
assigned to a leaf will be included in the branches above it by default. In the example above, an Xbox One Sports Game assigned to
the leaf node (Sports Games) will also be included in the Games, Xbox One and PS & Video Games branches.
Leaves and branches are mapped to all relevant points in the tree, so you only need to assign the item to one leaf node for it to
appear in all relevant places.
Do:
 Choose the most specific leaf node possible for the
product. Remember, it will automatically be included in all
branches that leaf is attached to, and in other relevant
branches

Don't:
 Choose a branch node unless there is no appropriate
leaf node
 Be tempted to assign products to a "similar" node –
eg. don't put a Nintendo 3DS game into the Nintendo
3DS accessories node. Take the time to find the right
leaf node and customers will be able to find your
products more easily

Category and Subcategory codes
Similar to browsenodes, it is important that products are assigned to the correct category and subcategory codes.
Do:
 Select a category and a subcategory code
 Choose the most specific category and sub category codes possible for the product. E.g. PS4 Games should be in the PS4
Games Category
Don't:
 Choose only a category code or subcategory code.
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 Be tempted to assign products to a "similar" category or subcategory code – e.g. don't assign a Nintendo Wii game the
‘Nintendo Wii U game’ subcategory code. Take the time to find the right category and subcategory code for your
products.

11. Search and Browse Refinements
Refinements are the additional filters that you see in the left column under browse
("Departments") after you either search for a keyword or navigate (browse) through the
Amazon website.
The deeper you navigate through the departments, the more specific the refinements get to
that sub-department (leaf node). This refined set of results, whether used alone or with search
keywords, helps customers home in on a very specific set of items. If a customer filters by a
refinement, your product will not show up unless you provided data for that refinement.
We are constantly adding more refinements – so the more data you add, the more easily
customers will be able to find your products. Please complete as many fields as you can when
setting up your products.
Additionally, product attributes populate the Game Information section of the detail page.
This also helps feed internal and external search.

Do:
 Fill in as many of the columns as you
can in the Inventory Listing Template,
or as many of the fields in the Add a
Product tool

Don't:
 Be tempted not to fill this in – or
customers will have a hard time
finding your product

Remember: The more information you provide, the more easily customers will find your product, and the more likely they will
be to buy it.
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C. Customer images and reviews
Customer input is one of the most important parts of the Amazon detail page. Customer images and reviews allow the customer
to feedback and is essentially ‘free’ market research for you.

12. Customer reviews
Customer reviews can make or break a product on site. The customer reviews section is one of the most trusted and trafficked
areas of the detail page. It is good for customers to be able to give feedback and it is good for you to see what people like and
dislike about your products (as well as those of your competitors).


We will only remove a review in extreme circumstances. If your product gets lots of bad reviews, it may be because users
have genuine problems with it.

13. Customer images
Customers may submit images for a variety of reasons. They may want to show the results of the product, to show it in use, to
show additional detail not in the main images or to show the packaging it comes in. We want to encourage customers to upload
images which are helpful and which contribute to the community of Amazon and facilitate discussion.


Please note that if an image does not violate our guidelines, we will not remove it.

D. Seller Central
Seller Central is a portal designed specifically for Seller use. Inside you’ll find everything you need to operate smoothly and
efficiently with Amazon. Please familiarise yourself with Seller Central and ensure that you are using it as a reference tool for any
questions you may have. If you are unable to find the answer to your question please use the ‘Contact Us’ tab at the bottom of
every page to ask your question to the relevant person.

Seller Central Quick Start Guide
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